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TEA

BENEDICTION FROM CHIEF EDITOR
Happy New Year-2025 to the entire team of Web and Editorial team and also the readers of
Fortnightly E-Newsletter of the Department of Commerce ‘THE EDGE AGES (TEA)’. The
Academic Session 2024 remained quite hectic. It was full of events including programs we had
scheduled to celebrate as per the Academic Calendar along with the academic curriculum,
research presentations, International Conference and examinations. Now students of M.Com are
getting relaxed after their Semester End examinations and Ph. D. Research Scholars are also free
after their Course work examinations. We have now new Ph.D. scholars admitted in Novemeber-
2024. Our team welcomes with the expectations that they will very soon adjust with the academic
environment and will strengthen following of the Code of Ethics of the Department thereby
devote knowledge for excelled career through which Department of Commerce would be known
for growth and development of excellence in knowledge dissemination as well as establishing
ethical standards. Our team of teaching faculty is trying our level best to excel and succeed.
Success of students in UGC-JRF (NET) and in different places during this session has given a
feeling of proud for all of us. Our E-Newsletter is a package of different activities, achievements,
academic intake and information about future avenues. Definitely it is a source of knowing what
we do in the institution and in what way we can help our students in developing their
personalities and also to provide valuable and interesting academic and other reading materials
to the readers. From January 1, 2025 to February 18, 2025, the University has vacations due to
which, students and scholars may not be frequently interacting. However, the synergy of working
on the E-Newsletter THE EDGE AGES (TEA) will not affect any way. We will share relevant
information and our efforts to ameliorate academic reputation of the institution from the places
we will be during the vacations. The Web Head and Editorial Team Head with their respective
teams will be available and I wish we will be able to get the forthcoming issues of the Newsletter
uploaded in the University Website at Department of Commerce web page “Newsletter”. Once
again I wish all a Happy and Prosperous New Year. Keep working on the Newsletter as it is our
responsibility to provide reading material to our valuable readers.

CHIEF EDITOR
Professor Devinder Sharma
Chairman, Department of Commerce

MESSAGE OF THE CHIEF EDITOR
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MANAGING EDITOR’S DESK

Dear Students, Faculty and Staff,

The session is at the closure now. In the past more than three months whatever we have done
and wherever we involved in the different activities including induction programmes,
presentations, teaching-learning, research, exposure, outreach, philanthropy and celebrations,
the editorial team and web committee has made a tremendous job to let the readers know about
each and every activity of the Department of Commerce. The contents covered in the
fortnightly newsletter “THE EDGE AGES (TEA)” is a package covering variety of aspects. It
is admirable effort of the entire team of the editorial board and web management of the e-
newsletter available on the web page of the Department of Commerce in Himachal Pradesh
University website. This effort is instrumental to attract and captivate the interest of readers to
read all aspects and to know about the activities of the department. Interesting, academic
researched coverage is value addition attempt. It is a bonus as the issues of the newsletter can be
read in the later stage as per the convenience of the readers as the issues are available on the
University website. I am delighted to share with you the latest updates and achievements of our
department as we continue to strive for excellence in education.

I urge you all to embrace the values of love, respect, non-violence, truthfulness, patience, and
forgiveness, in your daily lives, and to create a wonderful, joyful and peaceful environment in
the institution and society.

Best regards,
Professor Raj Kumar Singh Managing Editor
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MESSAGE FROM THE SCHOLARS-EDITORIAL BOARD

In this edition of our newsletter, we'd like to express our gratitude to you for
being a part of our community. Your engagement, feedback, and enthusiasm
continue to inspire us. We are excited to share the activities that took place in
the Department of Commerce, Himachal Pradesh University. Our team has
worked hard to bring you the latest issue of our newsletter, and we take pride
in being part of such a vibrant and dynamic community. We are committed to
pushing the boundaries of knowledge and fostering a spirit of collaboration
and inclusivity. Thank you for your continued support and engagement.
Together, we are shaping the future, one step at a time.

Best regards,
Scholars-Editorial Board
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MONTH DATES FROM- TO TEACHING
DAYS ADDITIONAL CELEBRATIONS MODE OF CELEBRATION

JANUARY Vacations NIL    

FEBRUARY 19.02.2025 TO
28.02.2025 08 22nd February World Thinking Day Cleanliness, Plantation drive

MARCH 01.03.2025 TO
31.03.2025 23 15th MarchWorld Consumers Rights

Day
Special Lectures on GST, Tax and
Consumer Rights

APRIL 01.04.2025 TO
30.04.2025 21

26th April World Intellectual Property
Day with World Book and Copyright
Day of 23rd April. Both on 26th April

Special Lectures

MAY 01.05.2025 TO
31.05.2025 24 3rd May Press Freedom Day Students Presentations

JUNE 01.06.2025 TO
30.06.2025 21

21st June International Yoga Day and
1st July, Chartered Accountants Day.
Both on 21st June

Participation of all and Special Lecture

Total Days 97 6  

Less Days due to Celebrations  6    

Effective Class Days(For M.Com I & III) 91    

Preparatory Days and Proposed Exams of M.Com. 1.07.2025 Onwards 

Additional Academic Calendar for Ph.D. Course Work Students

They will have to attend the Viva-Voce Examination presentations of Ph.D. Scholars, give presentations on rotation basis, participate and involve in the departmental events and attend
One Week Workshop on Research Methodology from 17.03.2025 to 22.03.2025.

Attendance of M.Com. students and Ph.D. Scholars with the approval of Chairman, in the Seminar/Workshop/Special Lecture in the Semester will be considered
for Academic Attendance Count as per Norms.

In addition to the events mentioned in the Academic Calendar, such other events will be organized in the months of February and March, 2025, which have been proposed by the
Department and sanction granted by the University.
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HIMACHAL PRADESH UNIVERSITY
(NAAC Accredited ‘A’ Grade University)

Department of Commerce, Shimla-5
ACADEMIC CALANDER FOR THE SEMESTER W.E.F. JANUARY- 1, 2025 TO JUNE-30, 2025

CHAIRMAN
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TEA: ELEVENTH EDITION LAUNCH

THE ELEVENTH ISSUE OF THE DEPARTMENT OF COMMERCE
FORTNIGHTLY NEWSLETTER: 
THE EDGE AGES (TEA) launched on 26.01.2025 covering updates
between 01.01.2025 to 15.01.2025.
Notices and circulars are circulated regularly off-line on the Notice Board
and Online through the University Web system for interaction and updates.

01 JANUARY 2025 - 15 JANUARY 2025

Heartiest congratulations to Professor Rajkumar Singh on being appointed as the Chief Editor of the
prestigious Indian Journal of Finance for a tenure of five years. This remarkable achievement is a testament to
your unparalleled dedication, expertise, and academic excellence in the field of commerce and finance. As
students and colleagues, we are proud to be associated with your exemplary academic journey and leadership.
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1- Minutes of the Meeting 
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Meeting (January 10, 2025)

Mode: Online
 
An online meeting was convened with research scholars, chaired by Prof. Devinder Sharma, Head of the
Department. The session aimed to outline various academic and professional opportunities while fostering
active participation among scholars.

The discussion began with an emphasis on the importance of engaging in government-sponsored projects.
Research scholars were encouraged to volunteer for these initiatives to enhance their academic and
practical experience.

Plans for a workshop on R Studio were also discussed, with tentative dates under consideration.

Participants were informed that finalised details would be shared after confirming logistical arrangements.

The announcement of a special lecture series on SEBI and mutual funds was another highlight. 
Scheduled for January 27–29, 2025, the series aims to provide valuable insights into financial markets and
investment strategies.

Additionally, research scholars were reminded about preparing and submitting abstracts for the
departmental journal. 

Prof. Sharma underscored the importance of maintaining high-quality standards and adhering to
submission deadlines.
The meeting concluded with a call for proactive involvement, collaboration, and commitment to the
outlined initiatives.



Meeting (January 14, 2025):

Participants:

Prof. Devinder Sharma
M.Com Semester 1 Students
Research Scholars:

          Aditi Sharma, Neevia Thalyari, Paramjeet

Purpose:

To discuss the upcoming three-day online seminar scheduled for January 27–29, 2025, and to conduct an
interactive session on the UGC NET exam.

Discussion Highlights:

1. Seminar Overview:
          Prof. Devinder Sharma presented the seminar’s agenda and objectives.
          Research scholars emphasized the importance of thorough preparation and active participation.
2. Interactive Session on UGC NET Exam:
          Research scholars shared personal experiences and strategies for clearing the UGC NET exam.
          Key tips included effective study techniques,time management and understanding the exam
pattern.

Conclusion:

The meeting provided clarity on seminar objectives and inspired participants through valuable guidance on
the UGC NET exam. The interactive session reinvigorated students’ enthusiasm for their academic
pursuits.
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2. Minutes of the Meeting
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ACADEMIA
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27 to 29 Jan 2025, 5.30 PM 

Day 1 investment and depositories by CDSL
Day 2 Stock Market and Mutual Fund by BSE
Day 3 Retirement and Investment Planning by PFRDA

Resource Person SEBI Expert Trainer

National Financial Awareness Seminar



ACADEMIA
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Two Week
Workshop-cum-Training programme



RESEARCH Workshop Series 

Our research workshop is your gateway to success,
offering invaluable insights and strategies for growth in
the field of research.

Video recordings of all lectures.
PPTs, Datasets, eBooks,
Research Papers will be shared.
E Certificate will be provided.

Dr Himani Gupta: 9899177358
edataminers@gmail.com

MONDAY - FRIDAY
27TH-31ST JANUARY 2025

TIME
8:30 PM - 10:00 PM

MORE INFO

edataminers presents

Online 

FEES:

INDIAN : INR 1200

FOREIGNER: USD 45

REGISTER NOW
https://forms.gle/TJvsgmg3k
uAgkWQc8

KEY FEATURES

Page 
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"From Aspiration to Achievement: M.Com Students Conquer NTA-NET!"
 
 
 

Vanita M.com – 3rd SEMESTER 
 
 
 
 
 
 

Vishal M.com – 3rd SEMESTER
 
 
 
 
 
 
 

"The road to success is paved with determination—take the first step today,
just like our M.Com students did!" 

 ACHIEVEMENTS
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INSIGHTS CORNERS

So, while IPOs can offer a golden
opportunity, they’re also a reminder of
the roller-coaster nature of the stock
market. Just like with any investment,
research, patience, and caution are key.
Whether an IPO will lead to riches or
regrets is a story that only time can tell.
But one thing’s for sure: IPOs are always
worth keeping an eye on!

3. LIC (Life Insurance Corporation of
India) (2022)

The much-anticipated LIC IPO was
India’s biggest public offering ever,
raising ₹21,000 crore. The state-
owned insurance giant, one of the
oldest and largest financial
institutions in India, set its issue price
at ₹949 per share. The LIC IPO
attracted massive retail participation,
but it faced a dip in its post-listing
performance, reflecting market
sentiment toward large, government-
backed entities.

In the world of investing, few events
create as much excitement as an Initial
Public Offering (IPO). It’s like the grand
debut of a brand-new company,
stepping out into the spotlight, ready to
dazzle the financial world with its
potential. But just like any debut, an IPO
is both an opportunity and a risk. 

For eager investors, it’s a chance to get
in on the ground floor of a growing
company—think of it as the financial
equivalent of catching the next big
superstar before they hit the
mainstream.

When a company decides to go public,
it opens up its shares to the public for
the very first time. These shares, which
are often priced based on the
company’s performance, industry
standing, and future projections, allow
the company to raise funds for
expansion, innovation, or simply to pay
off debts. It’s a chance for the public to
become part of the company’s journey.

For those who bought shares early, IPOs
have often been a ticket to financial
prosperity, with some stock prices
soaring on the very first day of trading.
Yet, it's not all rosy. Not every IPO goes
as planned. In fact, some have been
known to crash and burn, leaving
investors scrambling to recover their
losses. The excitement surrounding
IPOs often leads to a rush, making some
investors forget the crucial question: 

The Buzz Around IPOs: A Gateway to
Wealth or a High-Stakes Gamble?

Is this company truly worth the hype?

Here are some notable IPOs in India
that have made waves in recent
years:

1. Zomato (2021)
Zomato, one of India’s leading food
delivery platforms, had one of the most
eagerly awaited IPOs of 2021. The
company raised ₹9,375 crore with an
issue price of ₹76-₹76 per share.
Zomato’s listing was met with immense
enthusiasm, reflecting the growing
appetite for tech-driven companies in
India. While the stock experienced some
volatility after its debut, it marked a
significant moment for India’s digital
economy.

2. Paytm (2021)
Paytm’s IPO, valued at ₹18,300 crore, was
one of the largest in India’s history. The
company, which revolutionized digital
payments in India, set its issue price at
₹2,150 per share. Despite the initial hype,
Paytm faced a lackluster performance
post-listing, with its stock price falling
below the issue price. The company’s
IPO highlighted the potential and
challenges of fintech businesses in India.
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01 JANUARY 2025 - 15 JANUARY 2025



INSIGHTS CORNERS

Inflation in Afghanistan has become a
significant challenge, with food prices
rising by more than 40% since the
Taliban took over. The World Bank has
reported that around 70% of the
population now lives below the poverty
line, a stark contrast to the pre-Taliban
era when the poverty rate was much
lower. Unemployment has surged to
over 40%, leaving millions of Afghans
without a source of income and pushing
them further into financial hardship.

Prior to the takeover, agriculture
alone contributed over 25% to the
country’s GDP, with exports such as
fruits, nuts, and saffron driving
significant revenue. However, today,
these sectors are struggling to regain
access to international markets due
to logistical disruptions, security
concerns, and the Taliban’s policies,
which have also made it difficult for
Afghan products to meet global
standards.

The country’s export sector, which
was valued at approximately $1 billion
annually before the Taliban's return,
has faced a decline of over 50% in just
a few months. The absence of reliable
trade partners and a stable logistics
network has left many Afghan
farmers, manufacturers, and
entrepreneurs unable to export their
products, which has added to the
broader economic collapse.

The Taliban’s return to power in
Afghanistan in August 2021 has not only
led to political upheaval but also
triggered a catastrophic economic and
financial collapse. Since then,
Afghanistan has been grappling with
severe financial isolation, widespread
poverty, and an alarming decline in
commerce. This downturn has been
exacerbated by international sanctions,
the freezing of foreign assets, and the
suspension of foreign aid, all of which
have hindered any prospects for
recovery.

Afghanistan Under Taliban Rule: A
Deep Dive into Economic and Financial
Challenges

Afghanistan’s reliance on foreign aid,
which previously constituted nearly 40%
of the country’s GDP, has vanished with
the suspension of most international
assistance. The abrupt cessation of
financial support from Western
governments and global institutions has
led to the closure of critical public
services, including healthcare,
education, and infrastructure
development. These services were vital
not only for the welfare of the
population but also for sustaining
economic growth and human
development.
Trade has also been severely affected.
Afghanistan’s geographic location once
allowed it to act as a key trade hub
connecting Central Asia with South Asia
and the Middle East.
However, international sanctions and
the closure of trade routes have
effectively halted the movement of
goods across its borders. Afghan
industries that relied on exports,
particularly agriculture, textiles, and
carpets, have seen a dramatic reduction
in activity.
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Economic Isolation and Currency
Devaluation

One of the most immediate and
devastating impacts of the Taliban's
takeover was Afghanistan's economic
isolation from the international financial
system. As soon as the Taliban took
control, foreign nations and
international organizations froze
Afghanistan’s foreign assets, most of
which were held in U.S. and European
banks. This not only prevented the
country from accessing vital funds but
also stymied any efforts to stabilize the
national economy. With Afghanistan
unable to tap into its reserves, the
Afghan Afghani witnessed an
extraordinary loss of value, plummeting
by over 70% against the U.S. dollar. This
rapid depreciation triggered massive
inflation and an increase in the cost of
living, leaving ordinary citizens unable
to afford basic goods.

Suspension of International Aid and
Trade Routes

Informal Economy and Employment
Crisis
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INSIGHTS CORNERS

The Taliban’s return to power has
placed Afghanistan in a deep
economic crisis, with financial
instability, disrupted trade, and
widespread poverty affecting millions
of lives. While the country’s natural
resources may hold future promise,
Afghanistan’s economic prospects are
currently bleak without political
stability, international cooperation,
and a functioning financial system.

The long-term recovery of
Afghanistan will depend on restoring
basic infrastructure, rebuilding trade
relations, and addressing the severe
humanitarian needs of its people. For
the international community, the
challenge lies in navigating this
complex and uncertain landscape
while supporting the Afghan
population, who are bearing the
brunt of the crisis. Until these
foundational issues are addressed,
Afghanistan’s economic future
remains uncertain, with no clear path
to stability or prosperity

Afghanistan's informal economy, which
employs a large portion of the
population, has also been hit hard. Small
businesses, markets, and informal
laborers have seen dramatic reductions
in activity. The country’s extensive
network of small businesses, which
often operate without formal
registration or access to banking
services, forms the backbone of its
economy. However, under Taliban rule,
small business activity has decreased by
as much as 30%. Restrictions on
mobility, market access, and a lack of
funding have left entrepreneurs
struggling to maintain operations.
In addition, the lack of access to
financial services, including credit and
loans, has created an impossible
situation for those hoping to restart
businesses or expand their operations.
Afghanistan’s banking sector, largely
cut off from the international financial
system, cannot offer the basic financial
services required to stimulate growth or
provide the capital necessary to keep
businesses afloat.
With unemployment rates exceeding
40%, millions of Afghans have lost their
jobs, leading to widespread economic
despair. Many have turned to informal
labor or illicit activities to survive, while
others have fled the country in search of
safer and more prosperous
opportunities. The informal economy,
which once provided a buffer against
formal sector instability, can no longer
be relied upon to sustain livelihoods for
the vast majority of the population.

Before the Taliban took over,
Afghanistan had made tentative
progress in attracting foreign
investment, particularly in sectors like
mining, infrastructure, and
telecommunications. However, these
investments have now largely
disappeared. Foreign direct investment
(FDI) has all but ceased, as the political
instability and lack of legal
infrastructure present insurmountable
risks for investors. While Afghanistan is
rich in natural resources, including
significant deposits of lithium, copper,
and natural gas, the potential for
development is currently unrealized due
to security concerns and the lack of
reliable governance.
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Foreign Investment and Prospects for
Recovery

Countries like China, which had
previously expressed interest in
Afghanistan’s mineral wealth, have
shown some caution in engaging with
the Taliban due to concerns about long-
term security and the absence of a
reliable legal framework to protect
investments. The lack of infrastructure
and an unstable security situation make
it unlikely that foreign investors will
return in the near future, leaving
Afghanistan to rely solely on domestic
resources, which are insufficient to
stimulate widespread economic
recovery.

Conclusion: A Long Road to Recovery
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Your Next Big Break: Jobs That Match
Your Ambitions
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Celebrating Makar Sankranti and the Maha Kumbh Mela

1.1 The Celestial Connection

Makar Sankranti, celebrated on 14th January (or sometimes 15th, depending on the solar calendar), marks the sun’s transition into
Makara Rashi (Capricorn) and the beginning of Uttarayan, the sun’s northward journey. This astronomical event signifies longer days
and the end of winter solstice, bringing warmth, hope, and prosperity.

1.2 Regional Variations

Makar Sankranti is celebrated across India with different names and customs:

                    Pongal in Tamil Nadu, a four-day harvest festival.
                    Magh Bihu in Assam, featuring feasts and bonfires.
                    Lohri in Punjab, celebrated with dances and communal bonfires.
                    Kite Festival in Gujarat and Rajasthan, where the sky becomes a canvas of colorful kites.

1.3 Rituals and Traditions

Highlights of the Month
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India, a land of festivals and spirituality, is home to some of the most vibrant and grand celebrations. Among them, Makar Sankranti and
the Maha Kumbh Mela stand out for their cultural, religious, and astronomical significance. While Makar Sankranti marks a celestial
event and the onset of harvest season, the Maha Kumbh Mela is a confluence of devotion, tradition, and unparalleled human gatherings.
This documentary delves into the essence of these two iconic events, exploring their historical roots, cultural practices, and spiritual
significance.

Chapter 1: Makar Sankranti - The Festival of the Sun

Holy Bathing: Devotees take a dip in sacred rivers like the Ganga, Yamuna, and Godavari, believing it purifies the soul and washes
away sins.
Food and Feasting: Special dishes like tilgul (sesame and jaggery sweets), khichdi, and gur laddoos are prepared, symbolizing unity
and sweetness in relationships.
Charity: Giving alms to the poor is considered auspicious, emphasizing the festival’s spirit of sharing and gratitude.
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Celebrating Makar Sankranti and the Maha Kumbh Mela

Highlights of the Month
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Chapter 2: Maha Kumbh Mela - The World’s Largest Congregation
2.1 The Mythological Origins

The Maha Kumbh Mela’s origins are deeply rooted in Hindu mythology. It is said that during the churning of the ocean (Samudra
Manthan), the celestial nectar of immortality (amrit) emerged. In a bid to save it from demons, Lord Vishnu’s vehicle, Garuda, flew
across the sky, spilling drops of amrit at four locations: Prayagraj, Haridwar, Ujjain, and Nashik. These places became sacred sites for
the Kumbh Mela.

Maha Kumbh 2025

The Maha Kumbh Mela 2025 commenced on January 13, 2025, with the Paush Purnima Snan and is scheduled to conclude on February 26, 2025,
aligning with Maha Shivratri. This grand festival is taking place at the Triveni Sangam in Prayagraj, Uttar Pradesh, India. 

The Kumbh Mela is a significant Hindu pilgrimage held every 12 years, rotating among four locations: Prayagraj, Haridwar, Ujjain, and Nashik. The
2025 Maha Kumbh Mela is particularly special as it marks the completion of 12 Kumbh Mela cycles, making it a once-in-144-years event, with the
previous occurrence in 1881. During the festival, millions of devotees gather to bathe at the confluence of the Ganges, Yamuna, and the mythical
Saraswati rivers, believing that this act purifies them of their sins and aids in attaining Moksha, or liberation. 

The event features several auspicious bathing dates, known as 'Shahi Snan' or 'Amrit Snan,' which are considered highly sacred. 
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Lohri: The Festival of Harvest and Happiness

Lohri, celebrated on 13th January every year, marks the end of the winter solstice and the beginning of longer
days. Primarily observed in Punjab, Haryana, Himachal Pradesh, and parts of northern India, Lohri is more
than just a festival; it is a vibrant cultural expression of gratitude, unity, and joy.

Significance of Lohri

Lohri is deeply rooted in the agrarian traditions of India. It is celebrated to thank nature for a bountiful harvest,
especially of rabi crops like sugarcane, wheat, and mustard. Farmers pray for prosperity and express their
gratitude to the Sun God, as Lohri signifies the sun's transition towards the northern hemisphere, known as
Uttarayan.

The festival also has mythological significance. Many people associate it with the legendary tale of Dulla Bhatti,
a Robin Hood-like figure in Punjab folklore who fought against injustice and rescued young girls from
oppression. Folk songs narrating his bravery are sung during Lohri celebrations.

Rituals and Celebrations

1. Bonfire:

The bonfire is the centerpiece of Lohri. Families and communities gather around it, offering sesame seeds,
jaggery, puffed rice, and popcorn to the flames while singing traditional songs. The bonfire symbolizes the spark
of life and the warmth that unites people during the chilly winter nights.

2. Folk Music and Dance:

Lohri celebrations are incomplete without the rhythmic beats of dhol and traditional Punjabi dance forms like
bhangra and gidda. These performances reflect the exuberance and zest for life that this festival embodies.

3. Special Delicacies:

Food plays a significant role in Lohri. People prepare a variety of traditional dishes, including:
o Makki ki Roti and Sarson ka Saag: A quintessential Punjabi winter meal.
o Til Ladoo and Gajak: Made from sesame seeds and jaggery, these sweets symbolize prosperity and sweetness
in relationships.
o Rewari and Peanuts: Commonly distributed among friends and family.

4. Community Bonding:
Lohri is also a celebration of togetherness. It strengthens familial bonds and fosters community spirit as
neighbors come together to sing, dance, and share meals.

Highlights of the Month
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What is Neuromarketing?

Neuromarketing leverages brain science to measure and analyze consumers' subconscious reactions to advertisements, products, packaging,
and other marketing elements. It uses tools like EEG (Electroencephalography), FMRI (Functional Magnetic Resonance Imaging), eye-
tracking, and biometrics to study emotional and cognitive responses.

Key Concepts in Neuromarketing

Emotion-Driven Decisions: People often make decisions emotionally and justify them rationally later.1.
The Power of the Subconscious Mind: Neuromarketing focuses on tapping into the subconscious, which drives most consumer
decisions.

2.

Sensory Influence: Elements like colors, sounds, and smells significantly influence purchasing behavior.3.
Priming: Subtle cues in marketing content can subconsciously influence how people perceive a brand or product.4.

Applications of Neuromarketing

Ad Optimization: Testing ad content to identify elements that evoke strong emotional responses.1.
Product Design: Understanding how consumers interact with products and packaging to improve appeal.2.
Website UX Design: Studying how users navigate websites to enhance usability and conversion rates.3.
Branding: Ensuring consistent messaging that aligns with emotional triggers relevant to the target audience.4.

Tools & Techniques

Eye Tracking: Identifies what catches a viewer's attention.1.
EEG & fMRI: Measures brain activity in response to stimuli.2.
Facial Coding: Analyzes microexpressions to gauge emotional reactions.3.
Galvanic Skin Response (GSR): Detects physiological arousal through skin conductivity.4.

Benefits of Neuromarketing
Deeper insights into consumer behavior.1.
Improved ROI by targeting what resonates most.2.
Enhanced emotional connection with the audience.3.
Better product and content development.4.

Ethical Considerations

Neuromarketing raises ethical concerns about manipulation and privacy. Transparency, informed consent, and ethical use of data are
essential to maintaining trust and integrity.

Why is Neuromarketing Important?

In a competitive marketplace, understanding consumer behavior at a deeper level can give brands a significant edge. By unlocking how
emotions and subconscious drives influence decisions, businesses can craft marketing strategies that truly connect.
Would you like insights into specific case studies or tools?
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“A PhD is a testament to your perseverance, intellect, and dedication—cheers to the scholars who
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Celebrated scholars whose successful thesis have not only earned them the title of “Dr.” but
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