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Unit 1
Communication: Meaning, Definitions, Elements and
Importance

Structure

1.1 Introduction

1.2 Learning Objectives

1.3 Meaning of Communication
Self-check exercise-1

1.4  Definitions of Communication

Self-check exercise-2

1.5  Elements of Communication

Self-check exercise-3 :

1.6  Importance of Communication

Self-check exercise-4

1.7 Summary

1.8 Glossary

1.8 Answers to self-check exercises

1.10 References/Suggested Readings

1.11  Terminal Questions

1.1 Introduction

Communication is the cormnerstone of human interaction, serving as the bridge that
connects individuals, communities, and socleties. Rooted in the Latin terms communis
and communicare, communication transcends mere transmission of information to
encompass sharing, dialogue, and mutual presence. This chapter explores the
multifaceted nature of communication, tracing its etymological origins, examining
diverse scholarly definitions, and breaking down its core elements. By understanding
these aspects, we can appreciate the important role communication plays in fostering
relationships, resolving conflicts, driving business success, and promoting cultural
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Unit 01
Journalism and Democracy

1.1. Introeduction

1.2. Learning objectives

1.3. Journalism

Self check exercise

1.4. Journalism and Democracy

Self check exercise

1.5. Jourmnalism's Concept, Role, and responsibilities in democracy
Self check exercise

1.6. Freedom of speech and expression (Article 19[1] [a] and Article 18[2]),
Self check exercise '
1.7. reasonable restriction

Self check exercise

1.8. Summery

-1.9. Glossary

1.10. Answer to Self check Exercize
1.11Suggested readings
1.12. Terminal Question :

1.1- Introduction :

In the tapéstry- of a flourishing society, the threads of journalism and democracy are
intricately woven, creafing a fabric that is both resilient and dynamic. At the heart of
this symbiotic relationship lies the belief that an informed citizenry is essential for the
functioning of a robust democracy. Journalism, as the Fourth Estate, plays a pivoid
role in upholding the principles.of transpare ncy, accountability, and civic engagement
serving as the bridge that connects the governed with the governing.

Democracy, often hailed as the govemance of the people, by the people, and for 8
people, thrives on the dissemination of accurate and diverse information. It is e
the lens of journalism that citizens gain insights into the actions of their leaders. I
functioning of institutions, and the issues that shape their communities. In "
interconnected dance, journalism becomes a beacon, illuminating the path towards &
engaged and enlightened electorate.,

However, the harmony between journalism and democracy is not without challen®
In an era of rapid technological advancement and information overload, the

foundations of journalistic integrity and democrafic values are tested. The risé EE
misinformation, the erosion of trust in media, and the threats to press freecom pos

significant hurdles to the effective functioning of bot pillars.
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Convergence Media
UNIT-1

EVOLUTION OF ICTs- Phase 1: From Cave Paintings and Fire Signals to
Telegraph

Structure
1.1 Introduction
1.2  Learning Objectives
1.3  Convergence Media
1.4 Information and Communication Technologies
1.5 Phase 1: From cave paintings and fire signals to telegraph
1.5.1 Cave Paintings
1.5.2 Smoke and Fire Signals
1.5.3 Early Writing Systems
1.5.4 Invention of Printing Press
1.5.5 Telegraph
Self- Check Exercise- 1
1.6  Summary
1.7  Glossary
1.8  Answers to Self-Check Exercise
1.9 References/Suggested Readings

1.10 Terminal Questions
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Unit -1
Community - An Introduction: What is community?,
Definitions of community, Features and Elements of
Community, Types of community, Concept of

Gemeinschaft and Gesellschaft, and Characteristics
of community,

Structure

1.1 Intraduction

1.2 Learning Objectives

1.3 Community

1.3.1 Why is community important?
Self check Exercize-1

1.4 Definitions of Community
Self check Exercise-2

1.5 Fealures and Elements of Community
Salf check Exercisa-3

1.6 The Construct of community

1.6.1 Gemeinschaft

1.6.2 Gesellschafl
Sell check Exercisa-4

1.7 Characteristics of a Community
Self check Exercise-5

1.6  Summary

1.9  Glossary

1.10  Answers lo Self-Check Exercises

1.11 References/Suggested Readings

1.12 Terminal Questions

1.1 Introduction
Dear learner, Ihis unil deals with the concept of community, definitions and types of

communily, features and elemenls of community, characleristics of community and
concepl of Gemeinschaft and Gesellschalt.

1.2 Learning Objectives
Aller completing this unit, you will be able 1o;

» Understand the concepl of community,
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ADVERTISING AND ONLINE PROMOTION
UNIT-1

Introduction to Advertising

Structure

1.1 Introduction

1.2 Learning Objectives

1.3 Basic Concept of Advertising

1.3.1 Functions of Advertising

1.3.2 Classification of Advertising
1.3.3 Based on Purpose or Objective
1.3.4 Based on Target Audience

1.3.5 Based on Geographic Reach

1.4 Perspectives on Consumer Behavior
1.5 AIDA Formula

1.5.1 Application of AIDA in Advertising
1.6 Self-Check Exercise

1.7 Summary

1.8 Glossary

1.9 Answers to Self-Check Exercise
1.10 References/ Suggested Readings

1.11 Terminal Questions



MAJMC Il Semester Course Code: MUMC22202
Course Credit : 06 (DSC)

|

4 ™
Broadcast Journalism and
8 Production .
Units: 1 to 10

By: Dr. Kiran Deep

Centre for Distance and Online Education
Himachal Pradesh University
Summer Hill, Shimla, 171005

1



CONTENTS

UNIT NO. TOPICS PAGE NO.
1 Understanding Television and Radio Systems 3
2 Exploring Contemporary Media: Distribution, 17
Broadcasting Models, and Program Dynamics
Understanding Television Production Stages 36

4 Crafting Broadcast Scripts: Language, Style, and 54
Format

5 Mastering the Art of Broadcast Interviews: Techniques, 67
Types, and Preparations

6 Mastering Audio Production and Sound Design: 80
Fundamental Concepts and Components

7 Symbiosis of Sound and Image: Exploring Acoustic 95
Functionality and Sound Recording
Mastering Audio-Visual Craft: Techniques in Editing 107
Mastering the Art of TV and Radio Announcing: 122
Techniques, Challenges, and Communication Skills

10 Exploring Specialized Announcing Styles and Voice 136
Acting



Broadcast Journalism and Production
UNIT-1

Understanding Television and Radio Systems

Structure

1.1 Introduction

1.2  Learning Objectives

1.3 TV Formats (PAL, NTSC, SECAM, DTV)
1.4 SECAM

1.5 DTV (Digital Television)

1.6  Radio Types: AM, FM, and Internet
1.7 FM Radio

1.8 Internet Radio

1.9  Self-Check Exercise

1.10 Summary

1.11 Glossary

1.12  Answers to Self-Check Exercise
1.13 References/ Suggested Readings
1.14  Terminal Questions
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UNIT -1
Introduction to Public Relations

Structure

1.7 Introduction

1.2 Learning Objectives

1.3 Basic Concept of Public Relations
1.3.1  Strategic Nature of Public Relations
1.3.2  Persuasive Nature of Public Relations
1.3.3  Coming Together of Multiple Disciplines
1.34 Role of PR Practitioner

Self-Check Exercise - 1

1.4 Scope of Public Relations

1.5 Roles and Functions of Public Relations
g | Fole of Public Relations
1.5.2 Functions of Public Relations

Self — Check Exercise - 2

1.6 Public Relations as a Management Tool

Self-Check Exercisa - 3

1.7 Summary

1.8 Glossary

1.9 Answers to Self Check Exercise

Self-Check Exercise — 1

sSelf-Check Exercise — 2

Self-Check Exercise — 3

1.10 References/Suggested Readings

1.11  Terminal Questions

1.1 Introduction

For any public figure or entity to thrive, ba it an individual, a privately owned corpara®
or even a government organisation not only does it need io portray a favourable
positive image, it also needs to build a deep sense of trust within the people. pifficul
times are bound to be faced, but a good relationship established with the public il
ensure survival through situations of crisis, support for your work and long tem
sustenance- of you or your organisation. The processes in which individuals E-"I’d

organisaticns engage in to bulld this positive image of, frust in and support for them®
precisely what the discipline of Public Relations (PR) is all about

1.2 Learning Objectives
1. To understand what is Public Relations, its role and functi
1 ,:.I-t .
2. To be able to understand the scope of PR process. nctions

&
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Unit-1
Culture and Its Meaning
Structure
1.1Introduction
1.2Learning Objectives
1.3 Meaning of Culture
1.4 Key Characteristics of Culture
Sefl-check exercise-1
1.5 Macro and Micro Culture
Self-check exercise-2
1.6 Material and Non-Material Culture
Self-check exercise-3
1.7 Summary
1.8 Glossary
1.9 Answers to self-check exercises questions
1.10 References/Suggested readings

1.11 Terminal Questions

1.1Introduction:

Culture is a dynamic and pervasive force that shapes human societies, and is a

multifaceted concept encompassing a spectrum of meaning, expressions, and
artifacts. In this chapter we will discuss the essence of culture, exploring its meaning

and definitions. From micro to macro dimensions, encompassing both material and

non-material aspects. We aim to provide a concise yet comprehensive overview of the

culture and its main characteristics.

1.2 Learning Objectives:

Understanding the concept of culture (Meaning and definitions)

Exploring different types of culture (Macro & Micro, Material & Non-material)

Understanding different cultural characteristics.
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Unit — 1

Media Ethics: Ethics, Concept of Public Sphere and
Public Interest, Human Values and Indian Ethos.

Structure

1.1 Introduction

1.2 Learning Objectives
1.3  Ethics

1.3.1 Approaches to Ethics
1.3.2 Media Ethics
Self check Exercise-1
1.4 Concept of Public Sphere
Self check Exercige-2
1.5 Concept of Public Interast
Self check Exercise-3
1.8 Values: Human values and Indian ethos

Self check Exercise-4
1.7  Summary

1.8 Glossary
1.8  Answers to Self-Check Exercises

1.10 References/Suggested Readings
1.11  Terminal Questions

1.1 Introduction

Dear learner, this unit deals with Ethics, the importance of media ethics, concept of

public sphere, concept of public interest, Human value and Indian ethos.
1.2 Learning Objectives
After completing this unit, you will be able to;

s Understand the concept of Ethics.

» Discuss the importance of Media Ethics.

s Describe the concept of Public Sphera.

+ Explain the concept of Public interest.

» Explain Human values and Indian ethos.

1.3 Ethics

» A set of moral precepts is called ethics. It is sometimes referred to as moral



