Pedagogy of the caurSe

Annexure 1
G ) ~ Syllabus for

: fournalism and Mass Communication
{Elective sub]ect at undergraduate Iewel in Hamarhai Pradesh Umvemtv)

Date 18 March 2011

b g

80% of lectures

+ 20% of assignments and praLtlml exercises

Structure of examinations
Annual Written examinations: 80marks
internal Assessment: 26 marks

tnstructions for paper setters for annual written examination: 2! :

The annual wiitten examination WI” be of 80 marks. Time aliowed will be 3 hours,

There shall be & questionsiin all,

The first question is compuiisory {.ompnsmg 15 shorr answer type qu\'-‘staom spread aver Lhe Whale
syllabus to be answered in about 75-100 words each. The candidates are requived to att tempt' _10

~ questions. Each guestion shall be of 2 marks. {10X2 = 20 marks)

Rest of the paper shall contain four units, Two questions shall be asked from each unit and the
candidates shall be given internal choice. The candidates shall attenipt one question from each unit.
Each queatmn w:lr carry 15 mdrks. (4X15 = 60 marks) kb 1

-

¥

inst ;u:.trans for contmunus mternal assessment: .
The internal agsessmient will be based on assngnments and practical exercises-spread over the entire

_syllabus. Each assignment/practical exercise may not exceed 5 marks. The marks secured in the internal

assessmant after éd\,h assignment/practical assessment shall be communicated to the students within a
week of such tests, ! '

'Sv'l.labus W

Ugit
Need and process CJfLommumcatton Elements ".uf Commu:m"mon Type; intrapersonai interpersonal,
Group and Mass Communication.

Barrters to (ommumca tion. Verbal and Non Verlal Commumcatmn Fepd back and noise.

j Un:t il

k An'introduction 1o news media. Types of news newspapers,
QOrganisation strusture of a newspaper, '

Qualities and responsibilities of reporters, stibeditors, ne-ws editors ahd the editor, s e

Reparting for magazines and news agenues

-4



Unit

~Marketing Mix. Integrated marketing Communication; :
Advertising: Concept, definition, Advertising media: ,ClE!SSlfICat!Oﬂ and charertertst:cs :
Public Relauors Definition and functions. Tools and progess of PR.

Unit v

Role of Radio & TV in social changs, eduu.atton & entermnment
Video production teamn. - ;

Basics of TV script-writing.

Radio Production tean.

. Reéding List
s e nms McQuatl, 2000 Mass Communicotion ?neory, 4‘ ed, Lendon , Sage
¢ Uma Narula 2006: Handbook of Commumatuon Models, Pmspectwes and Strategies, At!antlc
Publications ?
e Keval I, Kumar, 1995: Mgss Comrwn;cnr;uns infndia, Jaam Pub[:shmgHou:.e
s AKX Shukla, 2008: Handbook ofjomnaucm and Wiass Communication. Ra;at?ubl:catrons, an Dethi
e Carole Ffemmem, and Emma Hemmingway: An !nfrodutuan to journalism. V{staar PubllCdthﬂS
¢ .M. Shrivastava, 1689 Ruthio and TV journolism Stetling Publishers, New Bethic = e
e Vir Bala Asgarwal, 2004: Hand.;oowo";ournahsm cma Muass f‘ommumcauon Concept Pubhshmg
House, N D; »
& Vir Bala: Aggarwzﬂ 2(}{36 tqsennm’ ofPrumcoi Joumnhsm Concept Pubhshmg House, N. D
e Sharda Kaushik, 2000: Schipt to Screen: An Introduction to TV Jjoyrnafism. Macmillan, New Delhi
s Alanta Chakravarty, 2003; Advertising. Rupa Co, 4t
‘o Gupta oM, 2005: Adverrfs!ng in‘india. Kalpaz publications '
s DS . Mehta: Handbook of Public ‘Retations in india. Allied PUbH;h"”f‘i, New Delil,
& Naval Prabhaka: & Narendra Basu, 2007 Public Relations: Prmc:pies & Funrt:ons Ccmmon Wealth.
New Delhi. . : - ; '
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Pedagogy of the course
80% of lectures _
20% of assignments and practical exercises

Structure of examinations -

Annual written examinations: 80marks
Internal Assessment: 20 marks g ' ) ] : y

lnstructlons for paper 5etters for annual written examination:

The annual written ‘examination will be of 80 marks. Time allowed will be 3 hours.

There shall be 9 questions in all. . _ :

The first question is compulsory comprising 15 short answer type questions spread over the whole
syllabus to be answered in about 75-100 words each. The candidates are required toattempt 10
guestions. Each guestion shall be of 2 marks. {10X2 = 20 marks) . '
Rest of the paper shall contain four unils. Two questions shall be asked from each unit and the
candidates shall be given internal choice. The candidates shall attempt one question from each unrt

' Each guestion will carry 15 marks, (4X15 = 60 marks)

Instructions for continuous internal assessment: : '
The internal assessment will be based on assignments and practical Exercises spr ead aver the entire
syllabus. Each assignment/practical exetcise may npt exceed 5 marks, The marks secured in the internal

~ assessment after each’ assxgnment/pr’zctical acf@ssment shall e communicated tothe students within a

week of such tests.

Syllabus

Unit |

Functions of Mass Cam munication. Models of communlcallon Berio's Modei Lasswell’s fcrmula,
Osgood and Schramm model. Theories.of Communication: Buiiet Theory, Two- step Flow Theow
Concentric Circle Theory. Role of O-pmmn IF‘ddr-i’s

Unit U

News: Concept, News Values, Sources Uf News.

Structure of news report, g

Types of leads and headlines.

News interviews, news features,

Unit i ¥ -

Freedom of speech and exp:essmn Constitutional guarantees and restraints wz Article 19(1]{3 ) and
Article 19(2), Press Council of india. Press Commissions.

Ethical issues: Yellow journalism, privacy and the public interest, market driven journahsm engendenng
stereotypes. :
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‘Unit v :

Co.nponc nts of Computer-mediated: comrnumcamn audtcwfdﬂo confere:*cmg, moo:!fa teiephor\,r and:
World Wide Web. :

. Portals, search engines, email message boards, IIStSPI\IS etc.

Suggested Reading .
e Dennis McQuail, 2000 {fourth Edition}: Mass Communication Theory, London , Sage
o Wilbur Schramm, 1960: Mgss Communication, 2nd ed. Urbana, University of lllinois Pr
s Uma Narula, 2006; Handbook of Communrcatron Models, Perspectwes and Strategies, Atlantic
Publications - :
s Anderson, Kenneth, 1972: introduction to Communication: Thecrry and Practice Cummmgs
Publishing Co., California :
‘s AK. Shukla, 2008: Hendbook of Joumahsm and Mass Communication. Ra;at Publications, New Delhi
s  Vir Bala Aggarwal, 2004: Hundbook of Journalism and Ma'"s Communication. Concept Publfshmg :
. House, N.D. :
«  VirBala Aggarwal, 2006: Essential omecncm Journalism. Concept Pubhshtng House, N!D,
¢ Carole Flemming and Emma Hemmingway: An introduction to journalism. Vistaar Publmatfcns
e Sunny Thomas, 1997; Writing for the Media. Vision Books Ltd. N.D.
« John Hohenmerg, 1983: The Professional Journalist. Holt, Rmehari and Winston, London -
s Manohar Prabhakar and Sanjeev Bha nawat, 1999: Compena‘:um of Codes of Conductfor Medm'
Professionals. University Book House, Jaipur : :
e Padhy, K.S, {1984), Indion Press: Role and Responsibifity, Ashish Publishing House, N.D
¢ V.S Gupta and Rajeshwar Dayal (ed), 1998: Media and Market Forces: Chalfenges and Opportunities.
Concept Publishing Co. N.D - ' '
e Andrew Dewdney and Peter Ride {2006).The New Medm Handbook
e R, Mansell, 2002: fnside the Communication Revo!ut;on Evolving Patterns of Socrai and Techmcae‘
‘ mteractron Oxford Umversnty Press. :
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Pedagogy of the course

80% of lectures &

20% of assignments and practical exercises .
Structure of examinations

Annual written examinations: 80marks
Internal Assessment: 20 marks )

Instructions for paper setters for annual written examination:

The annual written eaammataon will be of 80 marks Time allowed will be 3 hours.

There shall be 9 questions in afl.

The first question is compulsory comprising 15 short answer type quemons spread over the whole
syliabus to be answered in about 75-100 words each. The candidates are required to attempt 10
questions. Each question shall be of 2 marks. (10X2 = 20 marks) :
Rest of the paper shall contain four units. Two questions shall be asked frumeach umt and the

" candidates shall be given inter nal choice, The candidates shall attempt one questaon from:-each unit.
Each questlon will carry 15 marks. {4)(15 60 marks) ‘

Instructians for continuous internal asiessnrent 3=

The internal assessment will be based on assignments and practical exercises spread over the entire
syllabus. Each assngnment/pract:ca} exercise may not exceed 5 marks. The marks secured in the internal
assessment after each asqignment;’practfcal assessment shail be commmrcated to the students within a
week of such tests. '

Syllabus

Unit}

Editing different types of News copy; Headhnvs ssgmﬂcance and funttions typographlcai patterns of
writing headlines,

Copy marking and editing symbols. '

Unit 1l
Newspaper demgnmg Basic concepts :
- Type faces — Structuse, some popular type faces and their identification.

Unitht : .
Definition of Development. Development communication and Development Support Co‘mmumcatmn
Communication and National Dew‘lopmenl

a

Unitl'u' -
‘Social Media - RSS feeds, blogs, :mcrobiog: [twitter etc), podcasts v;lklspaces wadgets social networks

[facebook, orkut, etc.], tivecasting [skype etc), photo-audio-video sharing [Flickr, iTunes, YouTube etc.]. .




Suggested Reading
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Dennis McQuail, 2000 (fourth Edition): WMass Communication Theory, London , Sage

- Wilbur Schramm, 1960: Mass Communic@ition, 2nd ed. Urbana, Uniuersitfv of llingis Pr

Uma Narula, 2006: Ha ndbock of Communication: Models, Perspectives and Strategies, Atlantic -
Publications R st St o Sl TS
Andersen, Kenneth, 1972: Introduction to Communication: Theory and Practice. Cummings
Publishing Co., California : _ sttt s TREFED

George; T.4,S., (1980), News Editing, Indian Institute of Mass Communication, New Delhi,

Vir Bala Aggarwal, 2004: Handbook of fournalism an'd"Mnss Communication. Concept Publishing .
House, N.D. : e : : ; :
Vir Bala Aggarwal, 2006: Essential of Practicol Journalism., Concept Publishing House, N.D, |
Taylor, Ron & Teel, Leonard Ray, (1985), Into the Newsroom. Prentice Hall, New Jersey,'

S.R- Mehta (ed.], 1992: Commurication ;‘h Social Development. Rawat Publications. Jaipur 4
Srinivas Melkote and H. Laslie Steovs, Cominunication for Development in the Third World. Sage, ND.,

Uma Joshi, 2001: Understanding Develnpm,em.Communiﬂal_mn. Dominant 'Puhlisf'n_ers,_N.D, !
Ancrew Dewdney and Peter Ride (2006).The New Media Handbook e
R. Mansell, 2002: Inside the Communication Revelution: & volving Patterns of Social and T:.-jchhical

Interaction. Oxford University Press
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